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REEL EOBRPUEBIITHBETLIRMT S5 L) 2RENDLRELLDH, 2 Vo2&
T2V = BENIENZ R DD E W) 2 EIZDWTOZIEA v (‘Not much is known about
the return on investment of different language support systems used in multilingual environments for
service provision, administration and infrastructure.’, p. 59) &\ 9, 7225, BROEA L WE R
Tk, ABERL B, FRE LS, B2 5T BRADANOZFHEHHFIMY HA T
bo WIZHFED L) ZRELFTHELHMFICTNEIFL LV OMETIIZR, 2D X)) REFiEIC
BT L) MAILZHLEZORFICE > THOHEER I ETHSH (It is reasonable to assume, then,
that multilingualism is here to stay and that the adoption of one universal language is not going to serve
a society’s economy, at least for the foreseeable future., p. 65)c F 7z, ERHIRICZ L - TH Y H A
HERTHOBMRNENIRES R LD D00, FREF BV THERUAIOSHOFE 2w (7
3% KLTWwbEZAB£ L, 2L 2 EU TEMBE® 80% Ll LBV TRER TOAE
BB E T TICHEBERL TWwW5bH & w9 (‘School children in many countries around the world learn a
second language at an early age. Across the EU member states, more than 80 per cent are already
doing so in elementary schools., p. 68)s Z D & I ZEEDEMIEET DIk, £ EEHEICE
WT, ABADOEBOSTERINIZR) CEPERL LD L VWIEZHTHY (‘Gaining ground in
education, too, is the idea that an individual’s (partial) skills in different languages can constitute a
“composite” resource.’, p. 72). F72. TO L) LMY MAD, R FEEZHETAL 2L SET
W BB E LTEAMHBERFEL L UGRHILTLL) ZEEZMRICTLEV) TEPHM I TS
DTH A (‘.. this approach recognizes that investment in incomers’ destination language proficiency
is profitable because it enables them to become economically active and contribute to society.’, p. 84) o

e < 55 4 B FEFHIT Is learning another language worth it ? &\ 9 d DT, %5 2 4HEFE % #IR§
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Facebook D 3L [ AIZE#E Mark Zuckerberg IZHEFEDO =B H TH 575, TNITIIFE 4 OB D
bo FENRNDF LEGEZBPHOBRTH ) BUIRISTEFEOAZG T 1 H & A3 b E L 2 B
L7zwnwk#Ez, WLZSEOFEEEHLOF Y Ly VEEHRL TS E W), 7255, HEZTHIIC
L. HOGORMIZE > TORERL S LT85 Lo# L H Y (‘He also has market-driven incen-
tive for acquiring ability in the language as this may in due course yield material benefits flowing from
China into his company.’, p. 87). %Y LiF7-% 25LH Tl EAIWMER B 5 L o5
KFTHEFEZFSDIZ, FEOL—F =T =V T E5-00FEIN-HEXTHL LIZODN
ENTw5 (.. this entrepreneur’s deployment of Mandarin at Tsinghua University in Beijing (where
he is on the advisory board) is a calculated move to appeal to Chinese users.’, p. 87) &9,
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in an international environment depends not only on the ability to speak various languages but also
to handle cultural differences.’, p. 88)s F72. TORFFE - B2 BRI 2T L I DIk, @&
EDOBRLLITMADOKBEICBNTHRDO LN LM E 7> THBY (Itis perhaps no surprise that the
ten most favoured critical soft skills pursued by recruiters and headhunters include cross-cultural com-
petency and communication.’, p. 89). FEICZ DN 2 HIMFITEL L) LT L2K8HERKDL DS
(‘Equipping students with soft skills is seen as a form of personal development and is meant to aid their
employability.’, p. 89) o

R, BHEEZFELVAOFI L WHEEICZ Y 9 % (.. in spite of the fact that we can derive a
range of advantages from learning languages, many people choose not to do so. What are their reasons
259D SREEBICEODLEH - MEE (myths) PFL O, FEHICL->TIEENS (pp. 92-
9), ZOFH LI, THFEFHEFHIIMTw 2] TAFEFEEINY §ETw5] [ (UL EFE%
FERTLHIET) BHEER RV v [REL SREMEIR - @ERMER 5 L] [EA5EGEEEE$ O
2y BEDEDLE GHEREZ)] L) bDTH L, WIFNIZLTH, Sl EOERIZT 7
AT 5H7DIZEETH Y (“...languagesclearly matter because theyprovideaccesstospecificresources’,
p. 96). EHFMLFHETSH L ESIAD VI, BURBLALESAD WL, UM O S %%
SBICIE, ENZTNOBHEIE T HREEN, UL S EREDSH# E %0 B3RO, ALSERES
No, 250, FEODHLFHELE V) MPEEL 55, FEBE REHZEMNTL28I0HH . »o
Bz BE S 2 Nebhko o, HRADE L DEFENZ I VI AN72bEBEH LTS (‘Some
of the major players in the industry are looking for experts in a wide range of languages...”, p. 106,
‘... it is now well established that people with multilingual skills and interest in different cultures, tech-
nological development and global business will find themselves in demand, be it for employment in
teaching, translation, tourism, trade, PR, communications and management or government service.’,
p.-109) DTH-T. LEHFEOFELRIISHETE TR 5 L9 (‘Thiswidening need, together
with the associated supporting services, will mean that employment opportunities for multilingual indi-
viduals will increase in the foreseeable future.’, p. 109), T DE % AKXz 7oinald. IR L72R
BOFEMSLIIH T BERZHELTHS )0 Sl EZ LEVOIR. BIDPZVOTIE RV, #5
KB WDTH S (‘An unwillingness to make further language investments subsequently displays
a lack of motivation, not incapacity.’, p. 92)

& T, M#& % Languages in the marketplace Td %, RiFEZ »F 2. £ 5ik (BH) OMMIL
(commodification) DHFIAIERE N5,

HEOFHETIE, V—x=T7THET, BRIITIFIVA A5V T, FAYTH Tz w)
LEBEDVEBRIIAT 2 =T VTR EY — PPN SN, HIZVA T Y OERKRTH S
B FHWCTHEALZSHEZEL L, LFOHLEZAEEYRCTHREZLTTD, ZOFED L
I TREZMRMTH - TH, ML DOFFHEOHIIFEFITEIH NS Z E23TE (... all the lan-
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guage snippets we pick up as we go along can be used for action, singly or as an amalgamated reper-
toire., p. 112). F72. ZEHEAEIIZEBZWE. BIGIOBHTRD 5T (... multilingual
employees are needed for international negotiations, assignments, mergers and acquisitions.’, p. 112)
L) ADTERUSN, REDIOI) B AMEZRILIETHET LI LD TH L, &
FEIB XU S HEDSFET A RE TR, 2D T A4 74 TIPS 2 DICKEB A0 H 5 &
WO REIEHZDDOD, Bl 5 ALRMMEBIZ B L L5 & T HEENOL -T2 5, BlENEY
Na—2arydEERTVEN) (p.113),

REDEHEFTHLZLOMN % T 2RO &9 I H R S L7225, ZHIEZOMTE
W&o THBHR LORBR BB TREE o 72D bTH b, 2L T A LFFEHII =7 —
Yarov)a—va AR RMET L EENEEL LD, RBFOMBTE ZWERT %
HHTWD Ew (.. outsourcing of language services is now a significant part of the global economy.
[...] thousands of firms have mushroomed across the globe to meet the demand from multinational
organizations for language work., p. 116) 29 LT, Skl 70— b L 2B FICB W TEL
DY —VCRAZAHIATXESEL720D0FE L% (‘Language is a central resource for the distribu-
tion of many different services in the globalized economy.’, p. 120). ZHLIZfEwv, STEHBT O HEE
WS kb, TOFMTIZ, TEFL (Teaching English as a Foreign Language) 2% b @
3% W25, ARA VIZBIT 5 Instituto Cervantes, 7 7 ~ A @ Alliance Francaise. A 7 @ Goethe
Institut & 9 ZENZOMASEE T L2HEDLH LT, v T —I BN L L FERVHMAEDL S S
CETHMYLTWAELT Y I 4 YRV AT L (MOOCs) DS EF L\ MERT T VT A7
HEL A Y Fevo LEL ORFEED S, MEFERC AL Vi YT —fRE Vo EROE
ZPEHHE L (‘With new economies growing stronger in China, Latin America, India and more widely,
other languages may come to be marketed and used more extensively. Among the prime candidates
are Mandarin, Spanish, Hindi and Arabic, the world’s most commonly spoken languages, besides Eng-
lish’, p. 122) . BRI N LD FFHEZHRA DHEEDKRE K Do HHEEEDI T, Hifro 51
A= —=r—2r0HORRELHEL, FHE, SHERFEIMHALISEELD O BRIEISHRD
W TWL A9 (‘. thecycle of language influencing economics and economies influencing language
that we have seen throughout this book appears set to continue into the future.’, p. 128) & 3 5%,

Db, AEOWNEZEI LI, HXZFIHLo2oM L7z, AL, BHTObOBL UL S
FEH OIRDL & FEF OISR Z IR P2 8GECTHYI L, BE R, T LI E L HI2E <D
FH - TEY = FRIRL TS B DAEOLBNEICHLE R o720 % 51, £ D5 D
HEPOTOMEETCEFMBEI LN TELEAS ). TOEKRIIB VT, AEFIZKZ reader-
friendly TH - T, HERHENZME D H D FEMLEHFZ ) &5 HFHMERKABAITHERE TE
LREFEEEZ b AHIFTHLBHOBAREM UL DD, AL, HEFTHEFOAMEL LT
ITEBTELI), 4 HAAGE L LT, HROZEHHEZOBIREH 729 2T HAA
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